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Local firm ready to park your car
By Mark R. Smith

Senior Writer
Self-driving cars have created a strong buzz for 

years. And while the technology is already in use 
under certain circumstances, driverless cars are still 
years away from barreling down a crowded, potholed 
highway near you.

However, what the public will soon see – by fall 
– is cars parking themselves, courtesy of Annapolis 
Junction-based STEER. The company is getting set 
to release an aftermarket package that will work in 
cars built since 2013.

Drivers in the area, and notably Columbia, will be 
able to simply tap a phone app to park and summon 
their cars, and thus have a slow, safe way to learn 
more about the technology as it evolves.

It’s Easy
STEER’s technology, said Anuja Sonalker, founder 

and CEO, perceives its surroundings “via sensors and 
GPS technology, thus localizing its location. When 
the user is ready to park or to leave, s/he simply 
sends off the car via the app; it does likewise and 
returns to the driver when s/he’s ready to return, 
because it senses where the phone is.”

Engineers at the company, which has about a 
dozen employees, have been working on the tech-
nology since 2016. “We picked a very narrow vertical, 

❝The driver sends off the car via 
the app; it does likewise and 
returns to the driver because it 
senses where the phone is.

Continued on page A15

WOMEN IN
BUSINESS

‘Straight talk’ and 
inspiration top agenda

By Susan Kim
Staff writer

The 2019 Women’s Leadership Conference, coor-
dinated by the Howard County Chamber on March 7, 
spotlighted women leaders, their effect on regional 
business growth, and straight talk on how to get over 
hurdles and stay inspired. 

Keynote speaker Rayna DuBose, a basketball and 
football coach at Marriotts Ridge High School, opened 
the day with her personal story of overcoming shat-
tered dreams to become a driving force to help others, 
whether they are on the court or in the workplace.  

Continued on page A16

NOT ‘R’ RATED ANYMORE
Slurp, gulp or chew oysters,  

year ’round,  
even in months without ‘R’

MILLIONAIRES 
Maryland loses its #1 ranking

OPPORTUNITY ZONES 
Revitalize profitably
CLIMATE CHANGE 

Dollars and sense at work

CELEBRATING LEADERSHIP 
HOWARD COUNTY 

Leadership Howard County  
and the Class of 2019

DEBATING KIRWAN 
Legislators wrestle  

with proposals  
for the future of education
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Local bookstores, like Books with a Past in Savage Mill, are battling conglomerates by offering a sense of community and a 
welcome atmosphere. See story on Page A3.
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HOWARD COMMUNITY COLLEGE’S
Center for Hospitality & Culinary Studies

Create Your Recipe for Success!
Food and Beverage Management

Lodging Management

Event Management

Professional Baking and Pastries

Culinary Arts and Baking

Hotel, Restaurant, and Event Management

Internationally recognized accreditation 
from ACFEF and ACPHA.

Associate degree and 
certificate programs. 

State-of-the-art instructional facilities.

For more information, visit 
howardcc.edu/hospitality.

Anne Arundel County’s South Shore Trail will primarily utilize the abandoned road bed of the WB&A Railroad to connect 
Annapolis and Odenton. The first phase, a 1.8 mile section with terminus points at Hansel Drive (shown) and Waterbury Road 
in Millersville, is complete.

Bikers target 
infrastructure 
and safety

By George Berkheimer
Senior Writer

Cyclists and state lawmakers joined to discuss 
priorities at the sixth annual Maryland Bike 
Symposium.

Hosted by the nonprofit Bike Maryland advocacy 
group, the symposium now reaches beyond cycling 
to include the needs of pedestrians and transit users 
in its lobbying platform.

“Over the years the message we’ve heard is that 
we need to be moving advocacy away from the 
judicial piece and into promotion and investment 
in all-round infrastructure,” said Bike Maryland 
Executive Director Joshua Feldmark. “That’s the 
direction we’re taking.”

Bike Maryland Board Chair Brian Raines noted 
that the group’s underlying focus on improved safety 
remains unchanged.

“The message we need to carry forward is that 
roads are for people, they’re not just for cars,” he 
said. “The infrastructure needs to be there to move 
people in all directions, no matter what their mode 
of transportation.”

State Focus
Following a recommendation of the Maryland 

Bike Safety Task Force, Marty Baker, deputy director 
of Bicycle and Pedestrian Access for the Maryland 
Department of Transportation (MDOT), has been 
tasked with creating a shared GIS mapping system 
showing existing bike infrastructure in the state.

“This is not a wayfinding map, it’s intended for 
planning purposes to help local jurisdictions that don’t 
have as many resources think more clearly about how 

to better connect [existing routes],” Baker said.
MDOT is also engaging metropolitan and jurisdic-

tional planning organizations throughout the state 
to discuss ideas for executing better biking facilities 
at the regional level.

Peter Sotherland, bicycle and pedestrian coordi-
nator for the State Highway Administration, said his 
office is currently reaching out to county govern-
ments to solicit updated route data with the aim of 
revamping the Maryland Bike Map for recreation and 
tourism.

When completed, the new printed map will focus 
on Maryland’s Western, Central, Southern, Eastern 
Shore and Capital Regions, while an online map will 
include a mobile platform with multiple data layers 
showing physical infrastructure, spinal networks, 
route data, points of interest, parks and parking areas.

“It’s really going to highlight Maryland as a cycling 
destination for recreation,” Sotherland said.

Since 2016, Anne Arundel County has under-
taken 22 projects that added 14 miles of new bikeway 

infrastructure to an existing 56 miles of bikeways and 
trails.

Local Improvements
“We have a record number of new projects under-

way now, either in construction, in design, or concept 
studies, so we are measuring progress,” Korin said, 
which includes the Broadneck Peninsula Trail and the 
14-mile South Shore Trail linking the B&A Trail with 
the WB&A Trail. “The Patuxent River Bridge design 
is almost done, funding is secure and construction is 
expected by the end of this year.”

Once those projects are completed, Bike AAA’s vision 
for an Anne Arundel Bike Loop similar to Baltimore’s 
Greenway Loop will move a step closer to reality.

“Our big gap areas are in the most important 
economic area of the county, arguably the state, which 
is around Fort Meade, Arundel Mills, BWI Thurgood 
Marshall Airport, and Odenton,” Korin noted. “We 
just secured a Maryland Bikeways Grant to study a 
trail route to close that gap.”



A3 April 2019 The Business Monthly

Blossoms of Hope’s 

CHERRYBRATION DAYS
Inspire hope, happiness & health

For more information on purchasing cherry trees (Perhaps 
purchase a tree in honor of a loved one?), events or to make a 
donation, call 443-538-0858 or visit www.blossomsofhope.org

2019 Cherrybration 
Days’ Events

    One More Than Nine:  10 Years 
of Hope Through Art at Columbia 
Art Center. April 12, 6pm–8pm. 
Art on display April 12–May 5.

   12th Annual Pretty in Pink at 
Turf Valley Resort. A champagne 
ladies luncheon and fashion show. 
Friday, April 26, 10am–3pm

   11th Annual Pink Greens Golf 
Classic at Turf Valley Resort. Tuesday, 
May 14, 11am–8pm. 1pm shotgun 
start.  Lunch and dinner provided.

   8th Annual Power of the Purse at 
Sub-Zero and Wolf Showroom by Fretz 
in Columbia – Gently used and vintage 
purses available for cash and carry, 
featuring new and designer handbags, 
and a silent auction. Light fare, networking 
and much more. Monday, June 10. 
Regular admission: 4:30pm–7:30pm. 
VIP–Muffins and Mimosas: 8:30am–10am. 
Early Access: 3:30pm–4:30pm.

   Blossoms of Hope 5K and 
Family Fun Run – Fall 2019

   2nd Annual Beer, Bourbon & 
Bags – Incorporating the hot trend 
of beer and bourbon tasting with the 
always popular Power of the Purse 
shopping experience for gently-used 
handbags. Live music, silent auction, and 
mouthwatering appetizers. November 14.

Springtime is cherry blossom time in Howard County, Maryland and Blossoms of 
Hope’s Spring CHERRYBRATION DAYS bring seasonal activities for every age, every 
budget, and almost every interest. These activities honor the beauty of the trees and 
help raise awareness for cancer and other causes by benefiting the Claudia Mayer/Tina 
Broccolino Cancer Resource Center, Ellicott City Partnerships and other local charities. 

Want to visit the trees this spring?
There are more than 2,300 cherry trees blossoming in Howard 

County. Visit website to view map of tree planting sites.
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Indie booksellers battle the giants
By Mark R. Smith

Senior Writer

Imagine spending a casual winter evening taking 
an easy browse through a local bookstore: a book-
store with a book club, beverages available and maybe 
a cat or two for a security force.

That’s a scenario for contentment for many read-
ers who have realized that – while Amazon and 
eBay are great for locating inexpensive popular and 
hard-to-find books, and Barnes & Noble and Books-
A-Million offer bestsellers and extensive magazine 
racks – they can’t offer the experience of your local 
bookstore.

That’s one reason why local book stores are grow-
ing. In fact, the American Booksellers Association 
(ABA) has 1,835 members operating from 2,470 loca-
tions in 2018 – up from 1,401 members and 1,651 
locations in 2009.

Tellin’ Stories
A bookstore experience is just what customers find 

at Old Fox Books, on Maryland Avenue in Downtown 
Annapolis. It not only offers new and used books,” 
said co-owner Janice Holmes, “we’ve also hosted first 
dates, engagements and weddings.” It also runs a 
book club and offers a coffee shop.

She said that operating an indie store is 
“challenging in the world of Amazon, but also 

rewarding. “In our location, we have to deal with 
perceptions about parking and convenience,” said 
Holmes, “but [the national chains] can’t provide 
the sense of community that is unique to a small 
bookstore”

“Man is an animal that tells stories,” she said. 
“While the subtext of Old Fox Books is really about 
the story, we also appreciate the stories that walk in 
our door. The one thing we all own is our story and 
that’s something we should share.”

And due to the atmosphere Old Fox provides, 
“We’ve become a destination. Owning this place is 
similar to owning a bar,” Holmes said, “where people 
make discoveries.”

Shopping Local
Erin Matthews owns Books With A Past, which 

has sold new and used books, and literary gifts, 
in Glenwood for 22 years, and added a location in 
Savage Mill three years ago. She tells a similar tale.

“Operating is a challenge. You’re constantly fight-
ing the ‘I can get it cheaper on Amazon’ crowd, but 
that’s a myth,” she said, pointing to a “swear jar” 
that awaits a small contribution from anyone who 
mentions the corporation’s name. “Also, our custom-
ers don’t have to pay shipping and no one steals their 
packages from their doorstep.”

To Matthews, it comes down to where the custom-
ers want to spend their money. “Is that online,” she 
asked, “or do you want to support local businesses 
that provide an experience?”

While Savage Mill provides a unique shopping 
and tourist-type angle, the Glenwood location offers 
more used books. Books With A Past also offers 
Young Adult, Literary Fiction and Mystery book 
clubs and will soon start new groups for Romance 
and Book Riot’s Read Harder Challenge.

Matthews is confident that there is a growing 
awareness of the impact of buying online. “The public 
is realizing that it takes dollars and jobs away from 
the community, so I think that’s led to a resurgence 
of people shopping local.”

Therefore, she’s optimistic about what’s ahead. 

❝It comes down to where 
customers want to 
spend their money. Is 
that online, or do you 
want to support local 
businesses that provide 
an experience?’

Erin Matthews

Continued on page A14
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When Revere is your business bank, you are Revered.  
Strengthened by a partner who is always committed. 
Supported by our belief in the perseverance that drives you.
You have a great plan. You should have a great bank.
Let’s see your vision. Let’s make it happen.

PERSEVERANCE, REVERED

Committed to Your Success
Serving Anne Arundel, Baltimore, Frederick, Howard, Montgomery, and Prince George’s Counties, and the District of Columbia

Severna Park Gateway - 443.274.1020
Columbia Corporate 100 - 443.574.3600

reverebank.com

MEMBER FDIC

Ball reviews county and its challenges
By George Berkheimer

Senior Writer

Declaring Howard County strong, County Executive 
Calvin Ball (D) cautioned residents that revenue short-
falls, rising costs and the county’s slippage as one of the 
wealthiest counties will require tough fiscal decisions. 

“One priority is crystal clear: we must maintain our 
Triple A Bond rating,” Ball said, speaking to members 
of the Howard County Chamber of Commerce at Turf 
Valley Resort in March. “Why am I so concerned? For 
the first time in over a decade, we are no longer one of 
the top five wealthiest counties in the nation. In fact, 
we recently dropped out of the Top 10 to 13th.” 

The county’s Fire fund has a growing structural defi-
cit that will require an increase in the fire tax rate to 
keep the fund solvent for the foreseeable future, he said, 
and while the Police Department has kept sworn posi-
tions flat during the past few years, a recent consultant 
study identified significant staffing needs to adequately 
support public safety. 

“Our Department of Public Works has a more than 
$52 million-dollar backlog in road resurfacing and repair 
work,” Ball said, and the county’s Detention Center has 
multiple security, regulatory and operational issues 
requiring millions of dollars of immediate investment. 

“A replacement building in the future may cost an 
estimated $87 million dollars,” he said. “[Our] debt 
service payments continue to grow, taking on one-third 
to half of new revenues each year.” 

Later in the month, Ball announced plans to sell the 
county police department’s helicopter and disband its 
aviation program. Doing so will save the county more 
than $300,000 in fiscal 2020 and nearly $1.8 million. 
The 12-year old Bell 407 has an estimated value of 
approximately $1.5 million. 

Anne Arundel County and other jurisdictions will 
provide aviation service to Howard County at no cost, 
and the four full-time officers in the aviation program 
will be reassigned to patrol duty.  

Education and Public Safety 
The county will need to be more intentional about 

maintaining balance as it plans for continued growth, 
Ball said, and he pledged to make Complete Streets 
a priority to promote a multi-modal transportation 
system, beginning with more bike lanes. 

Ball will also continue support for Montgomery 
County’s Bus Rapid Transit system, which will benefit 
Howard County with service to Columbia. 

“Our time is now to invest in each one of our schools 
and in all of our children by increasing our commercial 
tax revenue and ensuring education funding is a prior-
ity,” he added. “We are going to build high schools #13 
and #14. I am committed to finding funding and doing 
my part to ensure both schools are built by 2025.” 

As the Ellicott City flood response continues, Ball’s 
administration has created a flood mitigation assistance 
pilot program that will offer matching grants for flood 
mitigation projects on structures in designated areas. 

“We are purchasing devices for an advance, emer-
gency notification system, and we launched a committee 
to explore developing an Ellicott City Community 
Development Corporation,” Ball said. 

Public health will also be enhanced in a few weeks 
time when the county launches its Practice Howard 

program, which combines county resources and 
administrative support from Howard County General 
Hospital to bring new primary care physicians into 
Howard County. 

“Through this program, we will help physicians repay 
student loans and find a place to live in Howard County, 
in exchange for agreeing to practice here for at least five 
years,” Ball explained. 

Unforeseen Challenge 
In late February, the county announced the award 

of a $1 million grant from the state of Maryland that 
will establish a 24-hour crisis service at the Grassroots 
Crisis Intervention Center in an effort to combat the 
growing incidence of opioid overdoses in the county. 

Additionally, Ball said his administration would 
work with the county Police Department to launch a 
proactive alert system that will notify the community 
when evidence suggests the appearance of bad batches 
of illicit drugs on the streets or traces of Fentanyl in 
other controlled substances. 

“My administration will build on the work of the 
Police Department to make [other] notices to residents 
more relevant, timely, and informative,” he said. 

During Ball’s first 90 days in office, the county was 
forced to deal with an unforeseen challenge when the 
federal government shut down for 35 days. 

“We quickly learned that ... one in 10 families were 
directly impacted,” he said. 

County government support to those families 
included suspension of water shut offs; the offering 
of free and reduced school lunches to impacted fami-
lies; alternative payment arrangements for Howard 
Community College students and Recreation and 
Park payments; the temporary lifting of library fines; 
creation of a food distribution system; and arrange-
ments to provide for those unable to pay electric bills. 

“Despite the challenges we face, the State of Howard 
County is strong, and we are only going to grow stron-
ger,” Ball said. 

County Executive Calvin Ball
Photo by Pam Long
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Photo Courtesy Howard County Library

Dave Carney (lifted in center) brings the best of his Wine Bin mixologists, including Jon Weinstein, to provide 
“Otherworldly” cocktails for guests as a sponsor for Howard County Library System’s Evening in the Stacks, Feb. 23.

Maryland Millionaires: 
State loses top ranking

America had 534,000 more millionaires in 2018 and New 
Jersey nudged out Maryland as the state with the most million-
aires per capita for the first time in seven years, according to the 
annual Phoenix Wealth & Affluent Monitor.

In Maryland, which ranked fourth on the new list, there are 
200,074 millionaire households, for a ratio to total households of 
8.85 percent, according to the Phoenix Marketing International 
report that tracks high net worth households. The state slipped 
three places since 2017. 

Nationwide, the number of U.S. households with more than 
$1 million in assets rose to 7.7 million in 2018, according to 
the report. The report’s authors also said that since the last 
downturn, the number of millionaires in the United States has 
increased by more than 2 million.

In 2010, after dozens of major companies failed and America 
landed in one of the worst recessions in its history, Maryland 
had 144,686 millionaire households, for a ratio to total house-
holds of 6.79 percent, to rank No. 2 in the country.

Ted Lerner of Chevy Chase, who founded the commercial real 
estate firm Lerner Enterprises, consistently ranks as Maryland’s 
wealthiest resident, according to Forbes and other sites. He 
has an estimated net worth of $4.9 billion and his family is 
the majority owner of Major League Baseball’s Washington 
Nationals. 

The top 10 states for millionaires in 2018 were New 
Jersey, the District of Columbia, Connecticut, Maryland and 
Massachusetts, followed by Hawaii, New Hampshire, California, 
Alaska and Virginia. 
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Rip Esselstyn was slated to kick off a 
Healthy Eating series. 

Photo by Engine 2

AACC announces $1M Clauson Center grant
Investments aim to 
train skilled workers

By Mark R. Smith
Senior Writer

Larry Cate needs employees. The vice president of 
Annapolis-based Absolute Fire Protection wants to hire 
workers who can handle installations and make repairs 
as well as work with clients in a reasoned, empathetic 
manner.

But Cate and other executives in construction-re-
lated fields have a problem: potential hires who fit that 
description are a rare find.

What to do? For one, they can join donors Jim and 
Janet Clauson, who have committed $1 million of the 
$5 million goal to fund construction of the Clauson 
Center for Innovation & Skilled Trades at Anne 
Arundel Community College (AACC) – the proposed 
12,000-square-foot facility that is planned to rise 
behind the Careers Center on the campus’s east side. 

Skill Shop
The Clausons, of Crownsville, made the first finan-

cial move to construct the center, which will bear 
their name and is slated to open in 2021, to address 
the considerable need for skilled trade workers in the 
community and spark family-sustaining careers.

As Cate knows, it’s those skilled trade positions, 
encompassing the electrical field; forklift operation; 
heating, ventilation and air conditioning (HVAC); 
plumbing; welding; fire sprinkler; and general contract-
ing, “that are among the most difficult positions for 
employers to fill,” he said.

“We’ve talked to stakeholders about finding viable 
careers and this is one way to facilitate their creation,” 
said Vollie Melson, executive director, institutional 
advancement for the AACC Foundation. “We hope to be 
at $3 million by Dec. 31 to move forward with construc-
tion and move toward our target opening date of 2021.”

Melson said that AACC has “a number of advisory 
boards at the college among others we work with, like 
the Association of Builders & Contractors (ABC) and 
BGE, plus a number of small businesses that focus on 
skilled trades. And we’ll create a new advisory commit-
tee to make sure that what we teach addresses the needs 
of employers.”

For now, it’s onto the next phase of fundraising. The 
center “is needed and we hear it all the time,” he said. 

“We’re trying to provide another solution after society 
has basically said that everyone needs a two-or a four-
year degree. We’ve learned that not everyone is cut out 
for that course of action, and you want people to use 
their talents in ways that work best for them.”

Train for Gain
“It’s great that the effort” to build the center got a 

kick start via the Clauson gift because the traditional 
method of acquiring state and/or county funding “can 
take several years,” said Kip Kunsman, AACC interim 
dean of continuing education and workforce devel-
opment, “but aside from the many group discussions, 
AACC hosted a roundtable last fall that [AACC President 
Dawn] Lindsey hosted and that helped us to realize that 
the businesses community needed such a facility.”

Said Kunsman, “Everyone, hands down, has been 

in great support of this effort,” noting the center could 
expand to 36,000-square-feet. “This represents that the 
college is for everyone, including people who are not 
looking for the traditional two-year degree, but want to 
learn a trade that will provide the opportunity to learn 
a skill that leads to a family-sustaining wage.”

As for Jim Clauson, he is the owner of Maryland 
Management Co., in Hanover. He and his wife, Janet, 
are long-time donors and appreciate AACC’s role in the 
community.

“We feel that the college is a leader in workforce train-
ing for life sustaining jobs, as well for students who want 
to change careers,” she said. “Computers permeate most 
industries, but we also need forklift operators, welders, 
plumbers, electricians.”

While the center will offer options to learn those 
skills, “We’re hoping that this effort will lead to the facil-
ity expanding its reach beyond construction, perhaps 
into maritime trades and even seamstressing,” Janet 
Clauson said.

This effort is also about boosting the local economy. 
Most of the potential students “will not take their train-
ing and move to Topeka,” she said. “These openings are 
right here, and that’s great for our job market, as well 
as families, which these craftsman will hopefully raise 
here. That’s key to developing a thriving community.”

Health activist and food writer Rip 
Esselstyn was expected to help kick off 
the Columbia Association’s new Healthy 
Eating Series on March 25. 

Esselstyn, a former firefighter and 
professional triathlete, extols the virtues 
of a plant-based diet. “The science is 
absolutely bulletproof that the best way 
to protect ourselves from the scourge of 
chronic western diseases is through a 
plant-strong lifestyle,” said Esselstyn. 

Author of The Engine 2 Diet, Plant 
Strong, and The Engine 2 Seven Day 
Rescue Diet, Esselstyn first started his 
healthy eating movement after converting 

a Texas barbecue-loving fire station into a 
plant-strong squad.

“This can absolutely be the most 
economical, simple, and time-saving way 
to eat once you take accountability for 
your greatest asset–your health,” said 
Esselstyn. “Dive into this space and start 
playing with the infinite variety of meals 
available to you.”

The kickoff event is part of a larger 
effort by the Columbia Association (CA) 
to help people grow in a variety of ways – 
connecting to nature, exploring the arts, 
supporting education, and encouraging 
healthy living. 

“Most people want to improve their 
health, they just don’t know how to do 
it,” explained Shawni Paraska, the CA’s 
director of community health. “The 
healthy eating campaign’s mission is to 
not only educate on what healthy eating 
is, but help people explore what is going 
to work for them.”

After the series kickoff, there will be 
several events each year focusing on a 
specific theme related to healthy eating. 
“This summer, we will offer healthy 
eating, Mediterranean style,” said 
Paraska, “through cooking demonstra-
tions, tastings, recipes and nutritionists.” 

CA promotes healthy eating series

Rendering of the planned Clauson Center for Innovation and Skilled Trades at Anne Arundel Community College.
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Big firms muscling into cannabis market
By Mark R. Smith

Senior Writer

When Maryland’s fledgling medical 
cannabis industry debuted in December 
2017, it marked an opportunity for 
relatively small players to compete in 
a heavily regulated, yet promising, new 
industry.

With its one-license-per-busi-
ness-per-category rule, the industry’s 
new owners could enter the business by 
founding a growing facility, a process-
ing facility and a dispensary.

Yet, not only have there already been 
concerns about companies gaining multi-
ple licenses in the same category, it has 
also attracted deep-pocketed multi-bil-
lion-dollar investors, such as hedge funds, 
to fund licensees, giving the big players 
the early opportunity to profit from the 
state’s medical cannabis industry.

That’s left many of the industry’s 
early settlers wondering if that will 
make competition tighter than was 
expected when they hustled to open 
their businesses on a tight deadline 15 
months ago. 

The Competition
As is the case with many new 

ventures, the unforeseen has a way of 
appearing.

“I don’t think what’s happened is 
what was intended,” said Gina Dubbe, 
CEO of Greenhouse Wellness, in Ellicott 
City. “Among the roughly 70 dispensa-
ries in Maryland, only about 30 are now 
truly independent. That means the 
single entities like ours don’t get the 
economies of scale. The same thing is 
happening in Pennsylvania.”

For instance, Dubbe said, the larger 
concerns can afford a full-time lobby-
ist and a professional proposal writer. 

“Then, all of the sudden, in come these 
huge Canadian multi-billion-dollar 
businesses that we small operators 
were told that we wouldn’t have to 
compete against. The issue is, we were 
told that we could own one dispensary, 
one growing facility and one processor 
but now, we’re seeing these companies 
buying one grow, and five dispensaries, 
for instance.”

Dubbe also pointed out that the law 
called for the industry’s first compa-
nies, like Greenhouse, to be open by 
December 2017, “and we were. We had 
to find a location, get set up and built 
out, get in accordance with regulations 
and open our doors. We paid a premium 

to make that happen.”
She said about 30 state businesses 

initially complied. “Since, there have 
been 40 more licenses issued, but 
there are 30 dispensaries that also have 
licenses” that are not up and running.

“The people who are not open yet 
typically find out this business is harder 
than they thought,” Dubbe said, “then 
they sell and get snapped up by bigger 
companies.”

National Issue
Tony Toskov, owner of Green Point 

Wellness, in Linthicum, said that his 
new dispensary is off to a solid start, 
but had similar observations, especially 
about keeping the overall investment in 
the medical cannabis industry in-state.

“As a Maryland resident, when I’m in 
business and I make money, it’s rein-
vested in Maryland,” he said. “I know 
its fair game to apply for a license, but 
if a big company didn’t get one and 
buys in later, where is the money going 
to go? They buy their building, make 
payroll and the rest of the money goes 
back to their investors, who likely are 
not based in Maryland.

“On my end, when the time comes I 
can raise the salaries of my 18 employ-
ees,” he said, “who live here, will pay 
more taxes and reinvest their money, 
usually here in Maryland.”

Alan Sharp, co-owner of Revolution 
Releaf, of North Laurel, added that the 
large, out-of-state operators won’t be 
going away. “If consolidation does occur, 

the larger operators will be a major 
threat to independent dispensaries,” 
he said, adding that the situation isn’t 
unique to the cannabis industry.

Toskov said he doesn’t also believe 
the state planned for these out-of-state 
companies to come to Maryland, make 
a large amount of money then spend 
it elsewhere, “but it’s happening all 
over the country,” he said, adding that 
Greenpoint has already been offered $5 
million for the business by a Canadian 
hedge fund.

“I didn’t even consider the offer,” he 
said, “but I think the legislature should 
consider a bill that, if you want to buy 
multiple licenses, 51 percent of owner-
ship needs to be based in Maryland.”

That could be brewing. But unless 
changes ensue, the rules enforced 
by the Maryland Medical Cannabis 
Commission (MMCC) are the rules, 
said Will Tilburg, its director of policy 
and government relations.

“What has occurred is the prolif-
eration of management agreements, 
usually on behalf the larger investment 
firms, but Maryland companies, as well – 
such as Green Leaf Medical, in Frederick 
(among others), that not only operate 
multiple businesses in Maryland, but in 
other states” – Pennsylvania, Ohio and 
Virginia, said Tillburg. 

He said that what’s happening is 
consistent with the MMCC in that a 
business can only have one ownership 
in each license category. “What was not 
covered under statutes or regulation are 
business arrangements that are manage-
ment agreements with a third party.

“The law does not restrict the busi-
ness from entering a management 
agreement for another entity to 
manage the business. The management 
company cannot take any ownership, 
just provide services, for a flat fee or a 
percentage,” said Tillburg. “This is all 
legal and valid.”

What is now on the table in 
Annapolis, however, is a proposal that 
would define management agreements. 
Senate Bill 426 would allow licensees 

– presumably big companies – to own 
up to six licenses, Other legislatures 
around the country are considering 
taking similar steps.

Philip Goldberg, CEO of Green Leaf 
and president-elect of the Maryland 
Cannabis Industry Association, did not 
return calls for comment for this article.

About the Rules
While Dubbe questions the current 

landscape, she, like Toskov, feels her 
company is off to a good start and 
remains optimistic.

“We’re still doing great,” she said. 
“It’s just when I look at the current 
situation, the state is giving the 
appearance that the small businesses 
are being pushed out. But we’re not at 
that point.

“The MMCC has a tough job, yet 
has been very good to deal with, but 
as consolidation has started, the only 
people that are hurt are those who have 
not consolidated. This is not a conun-
drum I thought we would be fighting,” 
Dubbe said, noting that the introduced 
legislation would allow a single owner 
to own up to six dispensaries.

“If I’d had that opportunity I might 
be the owner of five dispensaries,” she 
said. “I think the large companies have 
circumvented the rules, but I don’t 
think the state can do much to stop it.”

❝Among the roughly 70 
dispensaries in Maryland, 
only about 30 are now 
truly independent. I don’t 
think what’s happened is 
what was intended.’

Gina Dubbe, CEO of 
Greenhouse Wellness

Photo by Emily Calkins

Staff at the Greenpoint Wellness are serving a growing list of customers but facing unexpected 
out of state competition.
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Maryland Geographic Information Office 
Opportunity Zones are designated by Census Tracts with individual poverty rates of at 
least 20 percent and median family income no greater than 80 percent of the area median. 

Opportunity Zone
investing targets 
distressed communities

By George Berkheimer
Senior Writer

The federal Tax Cuts and Jobs Act of 
2017 provides a new community invest-
ment tool in the form of Opportunity 
Zones, intended to encourage long-term 
investments in low-income urban and 
rural communities nationwide.

One big advantage for investors is 
the ability to defer and even reduce their 
federal tax liability on capital gains if 
they place those gains into Opportunity 
Funds. These funds support investment 
in small businesses and real estate in 
distressed areas in order to improve 
communities and the quality of life for 
their residents.

The program allows a range of differ-
ent types of investments. Unlike other 
federal tax credit programs, there is no 
authorized cap on the amount of capital 
that can be invested.

Maryland’s Opportunity Zone 
program is administered by the state 
Department of Housing and Community 
Development (HCD), with support 
from the Department of Commerce, 
and identifies 149 Opportunity Zones 
within the state. There are four such 
zones in Anne Arundel County, and one 
in Howard County.

Potential Windfall
Speaking in Laurel last October, 

Maryland HCD Secretary Kenneth Holt 
described how the zones were selected, 
and how the program works.

“We tried to be fair in recommend-
ing to the governor where we thought 
there was a need for capital and where 
we thought investors would pros-
per by virtue of investing in these 

jurisdictions,” he said.
Taxes are deferred for as long as the 

realized gain remains in the business 
investment.

“After seven years, 15 percent of the 
tax liability is completely exempt and 
the remaining tax liability has to be 
taken,” Holt said, while investors who 
sell their investment after 10 years real-
ize no tax on the excess gain.

“Effectively, if a $10,000 investment 
is worth $100,000 after 10 years and 
you liquidated the investment, the 
$90,000 gain would be nontaxable,” 
Holt said. “That’s a pretty big incentive.”

It’s also a potential windfall for 
economic development.

“We have 26 Opportunity Zones in 
Prince George’s County, and we’re prob-
ably going to get $40 to $50 billion of 
private investment in our county alone 
over the next 10 years [through this 
program],” predicted Prince George’s 
County Economic Development Corp. 
President Jim Coleman.

State Initiatives
America Online Co-founder Steve 

Case has been a big advocate of the 
Opportunity Zone incentive plan since 
the idea first surfaced some three years 
ago.

“It’s already galvanized capital on 
the coast, including some of the larg-
est investment banking firms,” he 
said, speaking on the subject at the 
Maryland Technology Development 
Corp. (TEDCO)’s Entrepreneur Expo 
in October 2018. “It’s already starting 
to change the narrative a little bit.”

Some funds will focus on real estate, 
some will focus on startups, and others 
will likely be hybrids, he surmised. 

“[It will] get people recognizing that 
there are opportunities to make money 
that generate great investment returns 
while also fueling job creation and revi-
talization of some communities that 
have been struggling and have been left 
behind,” Case observed.

“It’s going to take some time to figure 
out how to make this work in a way that 
makes economic sense for investors 
and also has a positive impact on the 
economic community.”

In January, Governor Larry Hogan 
announced a series of initiatives and 
legislation to further expand Maryland’s 

Opportunity Zone program, with a total 
of $56.5 million dedicated to attracting 
new businesses and development. 

He also tapped Lieutenant 
Governor Boyd Rutherford to head 
up the Maryland Opportunity Zone 
Leadership Task Force, which will host 
regional summits throughout the state 
to share information and discuss possi-
bilities for Opportunity Zones. 

It’s Happening
According to Maryland HCD’s 

Director of Strategic Business Initiatives 
Frank Dickson, there is current legis-
lation before the General Assembly 
that would establish the Maryland 
Technology Investment Program 
and create a new investment fund 
managed by TEDCO that would include 
Opportunity Zones among potential 
targets for fund deployment.

HCD has also launched an 
Information Exchange portal on its 
website that serves as a virtual meet-
ing place for investors, fund managers, 
property developers, new or expanding 
businesses and local stakeholders.

“There is a way to get involved on the 
private wealth side, but it’s been slow 
developing,” Dickson said.

The Morgan Stanley Wealth 
Management platform, for example, 
offers its retail client base a fund offered 
by Bridge Investment Group.

In terms of retail funds, “We’re in 
early days and people are waiting to 
understand it better before setting 

something up,” Dickson said. “My guess 
is there will be significantly more funds 
available on the back end of this year 
on the retail side. We know of probably 
close to 100 funds that have been devel-
oped, but they’re not retail funds. Most 
of it is and will be on the institutional 
side.”

All told, there may be $3 to $4 tril-
lion or more in untapped capital gains 
nationwide that could be put to use revi-
talizing distressed communities, said 
TEDCO Executive Director George Davis.

“When you start to free some of that 
money up, it’s going to be big,” he said.

And it’s already happening, Dickson 
acknowledged.

“I get calls every day from folks work-
ing on projects or trying to figure out 
how to take advantage of the incen-
tives,” he said. “It started slow in the 
summer of last year with people will-
ing to take a risk without knowing all 
the guidelines. It’s accelerating now, 
and I expect it will be frantic in the last 
quarter of this year because some of the 
front end incentives start to go away if 
you don’t make an investment before 
December 31.”

More of the action is happening on 
the real estate side than the business 
side, he added.

“I think Maryland is trying to posi-
tion itself to get as much investment 
into the state as possible,” Dickson said. 
“People should act now, there’s not a 
reason to hold off if there’s a clear line 
of sight.”

❝‘If a $10,000 
investment is worth 
$100,000 after 10 years 
and you liquidated 
the investment, the 
$90,000 gain would be 
nontaxable. That’s a 
pretty big incentive.’
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By Susan Kim
Staff Writer

There is no “one-size-fits-
all” approach to environmental 
business practices. No checking 
off boxes. No shoving a card-
board box labeled “Recycling” 
in the corner of the kitchen and 
forgetting about it. 

That era is over, said Tim 
Lattimer, an environmen-
tal consultant who formerly 
served as a diplomat for the U.S. 
Department of State. Instead, 
businesses should begin by 
recognizing that climate change 
is not just an environmental 
issue but a market issue.

“Ask yourself, what are the 
risks?” Lattimer told CEOs. 

“There are systemic risks that 
cut across the whole economy. 
There may be regulatory risks if 
you don’t get your act together. 
There may be legal risks.” 

Not to mention risks to your 
reputation if you are seen as a 
bad environmental actor. 

What’s the first step? “Back away 
from the rhetoric and take a realis-
tic assessment of what the scientists 
and economists are actually telling us,” 
Lattimer suggested. “Don’t look at it 
through ideological blinders or rose-col-
ored glasses. The scientific community 
has been overwhelming in terms of 
consensus that there is a serious risk 
posed by climate change.”

What kinds of risks? They’re different 
for each sector. 

An example: Flooding in Thailand 
– which has worsened over the last 20 
years – affected the automotive sector, 
which has an annual production capacity 
of about 2 million units in the country. 
One 2011 flood halted production of 
units for the big automakers – including 
Toyota, Honda, Nissan and Mitsubishi – 
resulting in a collective monthly loss of 
production of 80,000 to 100,000 cars. 

You might not be in the automotive 
business, but business executives should 
be looking at their supply chains in their 
own sectors, recommended Lattimer.

“Ask yourself how extreme weather 
events – flooding, snowfall, a sudden 
water shortage – affect your supply chain 
all the way down,” he said. “Look at what 
your locations might be for raw materials. 

If you’re in the coffee or chocolate busi-
ness, look at what’s happening where 
the raw materials for your products are 
grown. You can bet Starbucks is looking 

The business of climate change
Changing the view from cost to responsibility

Riding the wave of sustainability
Inform yourself 

Read the latest reports on climate 
change, be mindful of what is happen-
ing locally and globally so that you 
can reach a level of awareness that 
will enable you to commit to making 
changes.

Assess your risks
Look at your opportunities. Instead 

of looking at these issues in isolation, 
tackle them at a strategic level.

Look at your supply chain
Check your distribution system. The 

folks who are involved in the produc-
tion process are best positioned to see 
opportunities to save energy and look 
at efficiencies.

Flooding in Ellicott City had a devastating impact on businesses. Had they assessed their risk?

Liz Murray

Registration and 

sponsor information: 

LeadershipHC.org

homeless
to

harvard.

featuring        Liz Murray 

Big Event   April 9  |  11 a.m.  |  Turf Valley

Despite being exposed to her parents’ drug use at the age of three, 

becoming homeless at age 15, and losing her parents by age 26, 

Liz Murray still persevered and went on to attend and graduate 

from Harvard. Today, she uses her story to lead and inspire others.

Presenting Sponsor

Tickets:  $125
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The business of climate change
Changing the view from cost to responsibility

at its supply chain all the time.” 
Lattimer also recommended asking: If 

your business has a disruption or reduc-
tion in supplies, what will that do to 

your cost? “Look at your distri-
bution system,” he said. “If you 
have to count on port systems 
to export, what are the risks 
to those systems that might 
be associated with a  change 
in climate? The sea levels are 
rising, and that affects shipping 
through the ports.” 

Businesses also need to look 
at their own “carbon footprint,” 
or how dependent they are 
on fossil fuels. “There can be 
extreme volatility in global oil 
markets; what if the price of oil 
shoots up unexpectedly? That 
can have a very serious impact 
on the cost of doing business. 
You’re at a greater risk if you 
are heavily dependent on fossil 
fuels.”

As you assess your risks, you 
may begin to answer a second 
question: What are your oppor-
tunities? “How do you position 

your firm to take advantage of a chang-
ing market?” asked Lattimer. “It’s not 
just the climate that’s changing: it’s the 
marketplace.” 

These changes are evident in practices 
ranging from restaurants moving away 
from plastic straws to the advent of the 
Dow Jones Sustainability North America 
Index, created in 2005 following the 
creation of the Dow Jones Sustainability 
World Index in 1999.

To truly assess risks and take 
advantage of opportunities, build a 
sustainability manager into your CEO 
team so that sustainability perme-
ates your organization, suggested Ned 
Tillman, a Columbia author and envi-
ronmental advocate. “You’ve got to have 
somebody up there who has day-to-day 
access to decisions.”

Finally, businesses shouldn’t be 
resentful or afraid of coming to the table 
with activists, Tillman pointed out. “We 
want good corporate citizens,” he said. 

“We need them. We should be creating 
the future that we want together.”

In fact, operating a business within a 
strategy of sustainability will ultimately 
affect the bottom line in a good way, 
agreed Lattimer. “Saving energy, saving 
water, saving on packaging materials – 
all this can make you more competitive.”

Riding the wave of sustainability
Know your carbon footprint 

If your company is heavily depen-
dent on fossil fuels, you’re at a greater 
risk should fuel costs rise.

Back it up with management 
Leadership has been involved, and 

that means the CEO, senior managers, 
board of directors and others have a 
fiduciary responsibility to the well-be-
ing of the enterprise.

Come to the table with 
environmentalists 

Work together. Operating in asus-
tainable way isn’t cost-prohibitive or 
a matter of ideology. Private industry 
is increasingly waking up to the reality 
of climate change.

Flooding in Ellicott City had a devastating impact on businesses. Had they assessed their risk?
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FROM THE
STATE HOUSE

by Len Lazarick

EDUCATION FUNDING FOR FISCAL 2020
   Hogan budget  Kirwan extra

Statewide  $6.9 billion   $225-$320 million
Howard Co.  $338 million  $11 million 
Anne Arundel Co. $454 million  $16 million

Battle brews over new education funding
When the state Commission on Innovation and 

Excellence in Education began its work 30 months 
ago, Commission Chair Brit Kirwan said it wasn’t just 
about the money.

“Our charge is much, much broader than money,” 
Kirwan. the former university system chancellor, said in 
2016. “Equally important is how we spend the money.”

But as the commission wraps up its work, the debate 
in Annapolis has become mostly about the money.

Democratic legislative leaders bowed to pressure 
from public school teachers and their unions – along 
with the 24 school boards and other education advo-
cates – for a boost in education funding of as much as 
$320 million in fiscal 2020 on top of the $6.9 billion 
Gov. Hogan already budgeted based on existing fund-
ing formulas. 

In the House version, there would be another 
$750 million spending hike the following year – even 
though there are already predictions of a budget defi-
cit, a potential recession and no additional revenues 
to pay for increased school aid.

“We’ll have to make tough decisions,” including 
cuts to other programs, said Speaker Michael Busch 
when the late-filed legislation was announced in 
early March. 

Teachers, superintendents and school boards were 
all disappointed in December when Busch and Senate 
President Mike Miller told the commission that there 
was not enough time to figure out the funding formu-
las on how the new school aid would be split between 
the state and counties. They gave the commission to 
the fall to map out those sticky issues. 

Ambitious proposals
After dozens of meetings and consul-

tant reports, the Kirwan Commission laid 
out a series of ambitious policy propos-
als that would be rolled out over 10 years 
with an eventual price tag of $3.8 billion, 
on top of what is already being spent on 
schools.

The commission has called for:
Expanding all-day pre-kindergarten to 

all four-year-olds and to three-year-olds 
from low-income families, with the cost 
free to low-income families, and sliding 
scale above that. The state would use 
existing private pre-K programs, since 
there is little or no space for such an 
expansion in existing public schools.

Creating an internationally bench-
marked curriculum that enables students 
to be college and career ready by the end 
of 10th grade. Options must include 
technical education, leading to indus-
try-recognized credentials so that college 
is not the only career path.

More support for students who need 
it most, with special support for kids in 
neighborhoods with high concentrations 
of poverty where schools would have 
additional health and social services. 
The commission found that Maryland 

and its subdivisions generally gave less money to these 
schools than to those in more affluent areas.

In perhaps its most ambitious and complicated 
proposals, the commission wants to raise the stan-
dards for teachers, improve their training and 
significantly raise their salaries to be comparable 
with other professions by instituting career ladders. 
The commission was responding to a continuing and 
growing shortage of teachers in Maryland.  

The commission also recommended a special over-
sight board that would be above the state school board 
and all the local boards to make sure that the money 
was being spent the way the commission envisioned. 

Maryland schools ‘middle of the pack’
The basic premise of the commission’s work was 

that Maryland public schools overall are not that great. 
Contrary to a widely touted report card by 

Education Week magazine, Maryland students were 
never number one on national standardized tests. 
They scored in “the middle of the pack” in the U.S., 
which was in the “middle of the pack” in the world, 
Kirwan repeatedly emphasized.  

That’s why the commission spent months study-
ing high-performing school systems around the 

world – Singapore, Shanghai, Finland, Toronto and 
Massachusetts in the U.S. – to model their best 
practices. 

Accountability
Kirwan often stressed that the major increase in 

funding its proposals require needed to be matched 
by strong accountability measures to make sure the 
money was being spent properly. The “Blueprint for 
Maryland’s Future” introduced by legislative leaders 
does not include the powerful oversight board the 
commission recommended. 

Gov. Larry Hogan blasted its lack of accountability.
“My concern is that the recommendations of the 

commission will lead to massive increases in expendi-
tures without any assurance that our kids will receive 
a better education,” Hogan wrote to Busch and Miller. 
“Without strong accountability, we’ll be doomed to 
experience the same failures of the Thornton initia-
tive – dozens of highly funded but still failing schools 
across the state and no mechanism or will to change 
the situation.”

The commission’s main consultant, Marc Tucker of 
the National Center on Education and the Economy, 
made a similar point in October in describing 
Thornton aid, the last big infusion of state dollars 
beginning in 2002. 

“The investment from Thornton led to an improve-
ment in Maryland that was no greater than in the 
nation as a whole,” Tucker told the commission. 
“Maryland still wound up exactly where it began – 
in the middle of the pack. Maryland now ends up 
with one of the most expensive state systems in the 

United States but only average student 
performance.”

“I think Thornton failed to deliver 
the improvement in student perfor-
mance that its authors envisioned 
because no one was held accountable,” 
said Tucker.

Funding dispute over revenues   
In mid March, the House and Senate 

were at odds over how much Kirwan aid 
to fund. The Senate Budget Committee 
wanted to spend $225 million, $100 
million less than the House. 

Said Sen. Bill Ferguson, chair of 
its education committee, “We need 
sustainable and predictable revenue 
sources throughout the Blueprint’s 
10-year implementation. That will 
not be easy, but it is absolutely neces-
sary. School districts and schools 
need certainty to engage in the robust 
education reform that the commission’s 
report provides.

“We must make the hard choices 
today to provide educators with 
certainty about what funding will be 
available in the near future. It cannot 
be a guess, and we cannot just hope for 
funds to appear.” 

Commission Chair Brit Kirwan speaks at a news conference in Annapolis surrounded by 
legislators supporting initial funding for some of his commission’s recommendations.
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Legislators tackle bag tax, impact fees
By Len Lazarik

Like college students frantically 
finishing term papers before the end 
of semester, the Maryland General 
Assembly has revved up the action before 
it closes its 90-day session at midnight 
April 8. 

In action with perhaps the broadest 
impact on Howard County businesses, 
the bill to authorize a nickel tax on single-
use plastic bags has passed the House of 
Delegates. The legislation doesn’t impose 
the tax yet. It simply allows the Howard 
County Council to do it.  

A legislative analyst estimates that 
the tax could generate $270,000 for 
county coffers if a household uses just 
one plastic bag a week, or $890,000 if 
each household uses three. 

The bill mandates that the county can 
only use the money for environmental 
purposes.  

The bill has the strong backing of 
local environmentalists, but it had first 
significant opposition at a House hearing 
March 12.  

“There’s no data that this actually 
works” said Rob Johnson, a lobbyist 
representing the American Progressive 
Bag Alliance. He pointed out that 
Montgomery County and the District 
of Columbia that both have a similar 
bag-tax see those revenues – and thus 
use of the bags – go up every year. “It’s 
not changing behavior,” Johnson said. 

Opposition also came from the 
Advanced Poly Bag manufacturing 
plant in Elkridge. The plant employs 165 
people making millions of the bags the 
environmentalists want to tax. 

Impact fee  
The bill to allow the County Council 

to increase impact fees on new housing 
to pay for school construction has faced 
a much rockier road. The Howard County 
delegation to the State House – three 

senators and nine delegates – wrangled 
for weeks over the size of the fees and 
which kind of homebuilders should pay it. 

The original sponsor of the bill, Del. 
Vanessa Atterbeary, was ultimately so 
unhappy by the way other Democrats 
in the delegation amended the measure 
that she voted against it. 

Atterbeary had proposed that the 
county increase the impact fee to $4.00 
per square foot of housing from the 
current charge of $1.32 – tripling the 
charge on all new homes, increasing 
home prices by $5,000 or more.  

As amended, the bill removes the 
cap, but exempts senior and affordable 
housing, a move Atterbeary and others 
strongly opposed. Activists watching 
the proceedings online tied the vote 
to exempt senior housing to major 
campaign contributions from Erikson 
Living, which has been planning a large 
retirement community in Clarksville. 

The disputes in the delegation 
ultimately led to a late filing of the 
legislation, tying it up in the House 
Rules Committee, which held it for two 
weeks before assigning it to the House 
Appropriations Committee. The hearing 
on it was not scheduled till March 26, 
leaving just 12 days to move through the 
committees and both chambers.  

Many things can happen quickly at 
the State House, especially at the end of 
session, but the slow pace of action and 
the divided delegation spells trouble for 
the influx of impact fees everyone, but 
the homebuilders, was hoping would 
ease overcrowded schools in Howard 
County. 

School board elections by 
district  

Another Atterbeary bill to elect five 
members of the Howard County school 
board by council district had much 
smoother sailing. With the usual exten-
sion of local courtesy and a favorable local 
delegation, it passed the House Ways and 
Means Committee and the full House of 
Delegates unanimously. 

Two members of the seven-person 
Board of Education would still be elected 
at large. (A proposal by Gov. Larry Hogan 
to require single-member districts for all 
members of the House of Delegates bit 
the dust in the House Rules Committee, 
as expected. It was part of a larger package 
on congressional and legislative redistrict-
ing reform. Atterbeary and Del. Shane 
Pendergrass voted against it, Republican 
Del. Warren Miller voted for it.) 

Miller targets Franchot 
Surprisingly for a conservative 

Republican like Miller, his bill remov-
ing alcohol regulation from under 
Comptroller Peter Franchot appears 
headed to the governor, who may veto 
it in deference to his buddy, Democrat 
Franchot. 

Miller, a member of the House 
Economic Matters Committee, served on 
the task force that looked at alcohol regu-
lation in the state. It found that there 
was not enough attention paid to safety 
and health issues, like binge drinking 
and over-serving at bars. But somewhat 
oddly it then targeted the comptroller’s 
unit that regulates alcohol and booze 
taxes at the manufacturers and wholesale 
level, the top of Maryland’s three-tiered 
system of alcohol control.  

Oversight of alcohol sale at the retail 

level is done by county boards and 
inspectors, with a complex patchwork 
of laws, rules and regulations that vary 
from jurisdiction to jurisdiction.  

Franchot, the top vote-getter in the 
last election, was targeted for taking 
campaign contributions from the 
liquor and beer industry, and his strong 
in-your-face advocacy for the craft brew-
ing industry. 

Charges of corruption were traded 
back and forth between Franchot, Miller 
and the other legislator supporters, who 
also accept contributions from local 
liquor interests. 

The bill gives alcohol to an inde-
pendent commission appointed by the 
governor – but keeps the same 60 people 
who do it now, including 20 sworn 
law-enforcement folks. The Hogan 
administration actively opposed the 
measure, saying the move would cost at 
least an additional $4 million and made 
little administrative sense. 

The legislature is set on punching back 
against Franchot and his charge they are 
part of a corrupt machine, enthrall to the 
beer distributors.

❝The divided delegation 
spells trouble for 
impact fees.

❝Charges of 
corruption were 
traded back and 
forth between 
Franchot, Miller and 
the other legislator 
supporters.
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This young reader at Books with a Past in Savage Mill is happy to be able to shop local.

Reach hungry readers and 
business decision makers

“Our two locations have meant better economies of 
scale,” she said. “I won’t rule out the possibility of 
expansion, but I’m happy with our size.” 

So are John and Kathy Byer, proprietors of 
Second Edition Books, on Dobbin Road, Columbia, 
which is located next to the local Motor Vehicle 
Administration office. “That helps us keep business 
steady,” said John Byer, as does also selling CDs, 
DVDs, Blu-Rays, comics, etc. The store also pays 
cash to sellers and offers store credit, which is the 
exception in the industry.

“Know that this business is about bargains, trea-
sures and customer service. That’s our mantra,” Byer 
said, adding, “It’s not easy dealing with pressure from 
outside sources and libraries that have been doing a 
better job of integrating with the community.

“However, while Amazon and eBay aren’t going 
away,” Byer said, “we’re excited as we look ahead.” 

Tech Savvy
While observing that independent businesses 

in general “are dwindling under competition from 
Amazon and elsewhere, indie retail is doing better 
than people think,” said Oren Teicher, CEO of the 
White Plains, N.Y-based American Booksellers 
Association (ABA).

One reason is “there are tens of millions of 
Americans who make the decision every day to spend 
locally,” he said. But beyond that movement, indies 
have been “far smarter about using technology for 
point of sales and inventory control systems, the 
prices for which has come way down. They realize that 
technology isn’t the enemy. It’s your friend.”

But despite the quantum technical leap, the indus-
try is still about personal interaction. “Discovery takes 
place far more easily in an indie book store,” said 
Teicher, “so factor in people’s need for connection 
outside of a screen and you’ve got a movement. We’re 

even seeing younger owners and employees.”
And in an arena where shopping has become 

entertainment after a “panic [several] years ago 
about digital reading and physical books would go 
away,” he said, that’s key.

“Owning a retail business isn’t easy, with the compe-
tition, rising rents and wages,” said Teicher. “No one 
is getting rich, but there’s a formula for running a 
successful store. Physical books are here to stay.”

He added, “Indie bookstores exist in all shapes 
and sizes. Some owners now say they have to make 
visiting an experience for clients, but that’s always 
been the case. They’re more than four walls with 
bookshelves.”

And indeed, they have to be: A new report from 
the ABA and Civic Economics (CE) – Prime Numbers: 
Amazon and American Communities – quantifies the 
economic cost exacted nationwide via Amazon’s 
online retail sales.

Reviewing the most recent four years, Prime 

Numbers documented that in 2018, Amazon and 
its third-party vendors sold $189 billion of retail 
goods, across all industries. The report’s analysis 
also reveals that the results of those sales were 
540 million square feet of displaced retail space, 
900,000 displaced retail jobs and $5.5-$7 billion in 
uncollected sales tax for the period of 2014-18; the 
cumulative loss in uncollected sales tax is estimated 
to be as high as $22.5 billion.

Bookstores seek shoppers
Continued from page A3

❝We’ve become a destination. 
Owning this place is similar 
to owning a bar where people 
make discoveries.

Janice Holmes
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Autonomous car 
parking ready 
for older cars

as autonomous vehicles are only being 
used for shuttles, as well as deliv-
ery services,” she said. “However, we 
focus solely on parking, or ‘last mile’ 
technology.”

The cost of the technology (Tesla 
also offers a similar automated park-
ing package, called Summon) is being 
worked out and will be announced 

“very soon,” Sonalker said. “We’re 
initially planning to bring the prod-
uct to about a dozen locations in the 
Columbia to Baltimore Corridor.”

While that ‘last mile’ technology 
is almost ready for market, Sonalker 
said, data shows that Level 5 (which 
means full acceptance, everywhere) 
autonomous vehicles “are still a long 
way off because there are still problems 
to solve, such as the unpredictably of 
human interaction and other unfamil-
iar circumstances,” like lightning issues 
and other potential disruptions. 

She added that STEER is looking for 
early adopters that would be a good fit 
to test its system, and has been working 
with BWI Thurgood Marshall Airport 
and the Howard Hughes Corp. (HHC), 
and in contact with malls, casinos, 
restaurants, retail establishments and 
commuter train stations in the area.

Early reaction to the technology has 
been positive. Ragina Cooper Averella, 
public and government affairs manager 
for AAA Mid-Atlantic, said the orga-
nization “appreciates the safety and 
conveniences that STEER offers.”

Good Reviews
Cooper Averella also offered keener 

insight to the kinds of issues STEER 
technology will avoid. “We also recog-
nize that 85 percent of low-speed 
crashes occur in parking lots, so the 
technology offered by STEER serves 
to reduce the number of crashes and 
increase safety.”

As for HHC’s plans for STEER, Greg 
Fitchett, regional president for the 
corporation, thinks “It’s really exciting. 
There’s so much talk about autono-
mous vehicles, but there is also a lot of 
uncertainty. So, what STEER is doing 
is a good first step.”

He added, “[The package] will make 
a driver’s life easier by eliminating the 
time and hassle of parking, and all the 
user will have to do is use an app on 
the phone to send off or call their car, 
which will come right to where the 
phone is.”

Fitchett added that using STEER’s 
version of the autonomous technology 

is “much less scary, since it’s being used 
just for parking.”

He said that HHC is “very excited to 
work with STEER in the Merriweather 
District in Area One.” He also said that 
the second STEER install will be in the 
new garage beside the Tenable building, 
which will open at the end of this year.

“We’re building the city of the future 
and it has to be for the people, in the 
Jim Rouse tradition,” Fitchett said, 

“and it will be immersed in technology 
that will help to simplify people’s lives.”

Looking Ahead
All told, STEER is providing a step 

to a future. Where the next step for 
autonomous cars will lead, however, is 
still unclear.

“It’s too early to pass legislation 
concerning rules for self-driving cars, 
because the technology isn’t advanced 
enough,” said Sen. Ben Cardin, at a 
press conference with various stake-
holders at STEER headquarters. 

“However, what STEER’s technology 
accomplishes is different, since it only 
allows cars to operate at low speeds 
while parking.

Cardin added, “The self-park-
ing cars rely on the same sensors as 
self-driving cars, not only for tower-
to-car communications, but car-to-car 
communications,” “Moving forward, I 
believe that we need to work toward 
national uniformity for laws concern-
ing autonomous cars driving at faster 
speeds as well as develop state laws.” 

Continued from page A1

STEER demonstrated its autonomous parking technology at a March press conference with Sen. 
Ben Cardin at the company’s Annapolis Junction headquarters.

TEDCO to support women entrepreneurs
The Mar yland Technolog y 

Development Corp. (TEDCO), of 
Columbia, announced the forma-
tion of the Task Force for Women 
Entrepreneurs. The task force will 
be dedicated to the recruitment, 
funding, and operational support of 
women-owned and led startups in 
Maryland. 

The TEDCO Board of Directors 
Executive Committee commissioned 
the task force in conjunction with 
the TEDCO management team. Myra 
Norton, vice chair of the TEDCO 
board of directors and president and 
COO of Arena, will lead the task force. 

Jennifer Hammaker, TEDCO’s vice 
president of business development, 
will serve as chief liaison between 
TEDCO and the task force. 

The task force will assess and 
analyze the challenges that women 
entrepreneurs in Maryland face 
when accessing seed capital and ways 
to overcome those challenges. The 
task force will deliver a report to the 
TEDCO board of directors with its 
findings and recommendations. 

Studies show an industry-wide 
problem with women-owned compa-
nies receiving support from venture 
capital firms. One study showed that, 

in 2018, just 10 percent of all global 
venture dollars went towards solely 
women-owned startups. While this 
is an increase from previous years, it 
is still significantly less than the 83 
percent of all global venture dollars 
that went towards men-owned start-
ups that year. Similarly, the percent 
of global seed dollars in 2018 that 
went towards women-owned startups 
was just 6 percent compared to the 
80 percent received by men-owned 
startups.

“This task force is something 
that we at TEDCO have been look-
ing to implement for some time,” 

said TEDCO CEO George Davis. “We 
have had great success with TEDCO’s 
Builder Fund, which financially and 
operationally supports startups run 
by entrepreneurs from socially or 
economically disadvantaged back-
grounds, and we are excited to apply 
the lessons learned there to this task 
force. Our goal will be the eventual 
creation of a similar fund geared 
towards female-owned startups. 
Additionally, we expect that through 
this initiative we will be able to better 
assess our internal service delivery 
operations to ensure we are respon-
sive at all levels.”
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DuBose, now 35, graduated from Oakland Mills High 
School, and received a full-ride basketball scholarship 
to Virginia Tech. She was playing in her first season 
when viral meningitis put her into a 97-day coma. 
She woke up a quadruple amputee, still finished her 
degree, and launched a career as an international moti-
vational speaker. 

Her name, she said, is no accident: “A ray is an infinite 
line in one direction. For me, that direction is up.” 

She challenged those in the audience to not only 
address their insecurities but turn them around. “I 
have learned in my amputee journey of 17 years that 
my insecurities fuel me.” 

Fueling yourself means acknowledging that, some-
times, your direction is not something you can control. 
“Do you think this was the particular path I would 
have chosen? Little did I know that this would turn 
out to be my greatest superpower: mental resiliency.” 

DuBose spoke on the theme of the conference: The 
Power of Perseverance. “We don’t know how strong we 
are until we go through something that makes us not 
give up,” she said. “Perseverance is not a long race; it 
is many short races in life. Without struggle, there is 
no progress.” 

Mediocre? We don’t think so
Towanda Livingston, senior director of the 

Philadelphia Office of Economic Opportunity, told the 
audience: “I know you didn’t wake up to be mediocre. 
You woke up to be awesome.”

Livingston, former director of the Washington 
Suburban Sanitary Commission’s Office of Supplier 
Diversity & Inclusion, said her own background could 
have counted her out – but she wouldn’t let it.

“My mother had me when she was 16 and my 
father was a heroin addict and died a heroin addict,” 
said Livingston. “Today I’m here to talk about getting 
your mind right so you can get your grind right. I had 
the gender that hindered. I didn’t have a silver spoon, 
in fact, it was a tarnished steel spoon.”

Standing still is not an option, Livingston said. “I 
don’t believe in watering dead plants. Once you taste 
the sweetness of excellence, it’s hard to be back to 
mediocre. When I work with mediocre people, I go 
home and take a shower because I don’t want to know 
them.”

Scared? Not so much
Denise Shelton, owner of Community Bridge Inc., a 

Washington D.C.-based facility management company 
established in January 2002, remembers when her 
company was a startup and she was worried about 
being able to pay her employees. 

“I was very nervous because I didn’t know if the 
payroll was going to clear.” Shelton, who had retired 
from the corrections sector in 2002, I called her former 
director, who was now her mentor, and said: “I have 
a payroll tomorrow and it’s going to wiggle its way 
through. It’s $8,000.”

Shelton’s mentor told her that, someday, a $300,000 
payroll would scare her as much as the $8,000 payroll 

scared her now. “And we’ve never missed a payroll in 
17 years which I think is a great thing,” she said. 

Shawn Nance, Shelton’s daughter and president of 
Community Bridge, spoke about working with a tena-
cious mother. “You wonder if you can measure up,” she 
said. “From the time I was two, my issue wasn’t am I 
going to make it, it was how am I going to make it? I 
do know it is very hard to live up to the expectations 
that your parents put in front of you. My struggle was: 
am I good enough?”

Now with 240 employees, Community Bridge is a 
successful company with leadership that is willing to 
change from deep within. “Personal growth is hard 
and it’s painful,” said Nance. “Anybody who tells you 
something different hasn’t really grown.”

How did I end up here?
Sharon Breckett, a serial entrepreneur and technol-

ogist, is president and CEO of Tiresias Technologies. 
In 2018, she was elected to the Baltimore City 
Democratic State Central Committee, becoming the 
first trans person in Maryland to be elected to any 
office. 

“I had a political awakening,” Breckett said. “For 
the first time, I found myself running for office. It’s a 
very bizarre thing when you go to the polls and your 
name is on the ballot. I won, which is even stranger.”

Breckett doesn’t believe that the path to success 
is a straight line. “I’m on this panel to offer you guys 
some advice and wisdom - but how the heck did I end 
up right here?”

Women discuss ‘power of perseverance’
Continued from page A1

Photo by Pam Long

Rayna DuBose, the keynote motivational speaker at the Howard Chamber Women’s Conference, inspired the audience with her 
personal story of overcoming shattered dreams and going on to become a driving force to help others.
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Women’s Conference informs and energizes
Eight hours of inspiration! That’s how 

many of the attendees described the 
2019 Women’s Leadership Conference.

After a warm welcome from Chamber 
President Leonardo McClarty, those in 
the ballroom turned their attention to 
a video playing on screens on each wall. 
Hundreds of sets of eyes watched the 
story of Rayna DuBose. 

She’s a Columbia native, who was 
on a full-ride basketball scholarship at 
Virginia Tech, playing in her first season, 
when a viral meningitis infection put 
her into a coma, and ultimately led to 
her hands and feet being amputated. 
DuBose took the stage to a huge round 
of applause, in prosthetics, including 
stilettos. 

Her message was one of perseverance 
and positivity and left the audience feel-
ing inspired.

The first session of the day, moder-
ated by Lisa Anderson, included panelists 
Towanda R. Livingston, senior director 
of Philadelphia’s Office of Economic 
Opportunity, Denise Shelton and Shawn 
Nance, CEO and founder of Community 
Bridge Incorporated, and Sharon 

Brackett, president and CEO of Tiresias 
Technologies. 

All four women shared incredible 
stories about their background that 
exemplified the topic, ‘Finding Peace 
During the Storm.’ A few of the confer-
ence’s most memorable lines came out of 
this session, including “you can ask any 
hard question, but expect a hard answer,” 
and “it’s more important that an idea 
happen than for it to be mine.”

The next session, moderated by Anna 
Fleeman Elhini, featured two powerful 
and history making panelists in Howard 
County’s first female Chief of Police, Lisa 
Myers, and Howard County’s first female 
Chief of Fire and Emergency Services, 
Christine Uhlhorn. 

The theme of their session was 
“Determining When Patience is a Virtue, 
and When It Is Not.”

Myers and Uhlhorn decided to do a 

joint presentation, and talked frequently 
about how important it has been to each 
of them to have the other to call on, as 
both are navigating the task of taking 
on these incredibly powerful positions 
at the top, while being the first woman 
to hold the positions. 

Both Chiefs had incredible advice 
to share, but one line in particular that 
stuck out, was one of Chief Uhlhorn’s 
closing lines, “I don’t want the women 
in the department today to feel like they 
have to be one of the guys. I want them 
to be themselves!”

The last session of the day, moder-
ated by Kim Watters, took on the topic 
of “Igniting and Sustaining Purpose and 
Passion.” Panelists including Suzanne 
Delica, owner of Clothes Mentor - 
Columbia, MaryBeth Hyland, founder 
of SparkVision and Jeanne Martin, 
owner of JMar Enterprises, talked about 

everything from the power of values 
when trying to find your purpose, to 
their views on social media. 

Delica illustrated many of the jour-
neys taken by all three panelists, by 
explaining that she found her path as an 
entrepreneur by saying, “I did an audit. 
I asked myself if I was making decisions 
based on my core values.”

The last speaker of the day, Sheela 
Murthy, founder of Murthy Law, had the 
difficult task of closing the conference, 
but to say she rose to the occasion, would 
be an incredible understatement. 

Murthy brought the energy in the 
room back up after a quick break and 
kept the audience laughing and listen-
ing intently as she shared about how 
she chose to work in the field of U.S. 
Immigration Law and built her firm, 
including the most visited legal website 
in the world!

Murthy says she believes one of 
the keys to her success is compassion, 
explaining “I don’t care how much you 
know, unless I know how much you care.”

Leonardo McClarty is the president and 
CEO of the Howard County Chamber.

 CENTRAL MARYLAND CHAMBER
by Raj Kudchadkar

HOWARD COUNTY CHAMBER
by Leonardo McClarty

CMC advocates for the region’s businesses
One of the most indispensable benefits, but often 

overlooked functions of a chamber, is being a key 
advocate for the business community.

The Central Maryland Chamber (CMC) is the 
one chamber of commerce that works to represent 
the collective voice of the entire regional business 
community. 

Whether it’s setting regional legislative goals, 
conducting legislative advocacy, sending out alerts or 
keeping businesses informed through our newsletter, 
the goal is ensuring an environment where your busi-
ness in Anne Arundel County, Howard County, or Prince 
George’s County can thrive!

We know our communities depend on strong econ-
omies to prosper, and strong economies are built by 
healthy growing businesses.

The CMC understands it is important that poli-
cy-makers in Annapolis understand the impact their bills 
have on the business community so that policy encour-
ages economic growth or at least doesn’t suppress it.

Currently, businesses may be naturally inclined to 
locate to our region due to our highly educated work-
force and high quality of life. But the continuation of 
overly burdensome regulations from Annapolis can 
quickly change this condition.

Regulations are needed, but it’s a delicate balance the 
CMC takes into consideration in all our advocacy actions.

Ultimately, the CMC will work to assure that our 
legislators understand that having a healthy business 
ecosystem allows our companies to thrive and create 
more jobs, encourages other businesses to locate in our 

area and eventually makes our region more vibrant and 
a benefit to all. 

Consider joining the CMC’s Legislative Committee.  

Just email the CMC at info@centralmarylandchamber.
org or call 410-672-3422. You can be a part of a team 
that is working hard to make sure all businesses in our 
region have an opportunity to grow and prosper.

The tracker below is a sample of the work of the CMC 
Legislative Committee this session. These are import-
ant bills that will have a major impact on businesses in 
the Central Maryland Chamber Region.
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BA Auto Care General Manager Sandi Weaver (center) received recognition for 40 years as a 
trusted auto repair shop from Maryland Comptroller Peter Franchot Feb. 25. Founded in 1978 as 
British-American Auto Care, the car repair firm is located in Columbia.

New business resource center in Laurel
Business owners and individuals 

looking to start a business in Laurel 
now have a one-stop resource center 
for information.

Located in the lobby of the Laurel 
Municipal Center, the Business 
Resource Center serves as a bulle-
tin board and an orientation point 
to help users find the appropriate 
government office or local business 
organization to address their ques-
tions or provide assistance.

Different types of informa-
tion available to the business 
community include workshop 
announcements, event fliers, financ-
ing information, business guidelines, 

available commercial property, busi-
ness cards for the city’s Economic 
and Community Development staff, 
and membership information for the 
Laurel Board of Trade and Central 
Maryland Chamber.

“Over the years you’ll see this grow 
with more information,” said Laurel 
Mayor Craig Moe. “Some of the 
specific resources we’ll be working 
on is fliers for Requests for Proposal, 
business events, brochures about the 
Main Street grant programs we have 
... Prince George’s County and state 
business information, information 
for women-owned businesses, and 
how to start a business.”

BWI sets travel record
A record 27,145,831 commer-

cial passengers flew through BWI 
Thurgood Marshall Airport in 2018, a 
new all-time annual record. The 2018 
annual passenger traffic figure, a 2.9% 
increase over 2017, represents the 
fourth-consecutive annual passenger 
record for BWI Marshall.  

 In 2018, BWI Marshall Airport 

was rated among the top 10 airports 
in the United States, according 
to Condé Nast Traveler’s Annual 
Readers’ Survey.  The survey high-
lighted BWI Marshall Airport’s 
efficiency, transit access, and 
amenities, noting that foodies, “like 
the multitude of places to sample 
Maryland’s famous crabs.”  

Kennedy Krieger expands 
opioid programs

Maryland awarded Kennedy 
Krieger Institute, which operates 
an office in Odenton, $635,000 to 
enhance a specialized program for 
the prevention of opioid dependence, 
abuse and addiction in children and 
adolescents with chronic pain. 

The grant will allow the Institute’s 
Pediatric Pain Rehabilitation Program 
to include opiate avoidance education 
and outreach to community pediatri-
cians and primary care physicians, 
and will increase the program’s 
patient capacity. 

The funding will expand the 

reach and services of Kennedy 
Krieger’s chronic pain rehabilitation 
program. Individuals in the program 
will receive evaluation and treatment 
recommendations. 

When appropriate, treatment 
will be provided from a continuum 
of services available from an interdis-
ciplinary team at Kennedy Krieger. 
It will also help the organization 
expand its community support of 
patients and parents to reduce recidi-
vism; provide training to community 
providers and develop a statewide 
advisory group. 

BGE reports improving reliability
BGE’s continued investments in 

electric system upgrades with new tech-
nologies have combined to reduce the 
average length of a service interruption 
by 50 minutes since 2012, according to 
a company statement. 

Despite 2018 being the wettest 
year in Maryland’s history, the average 
number of interruptions experienced 
by customers was the fourth lowest 
rate in BGE’s history. When customers 
did experience an outage, BGE restored 
power at its second fastest rate ever. 
During the past 10 years, the number 
of electric outages has decreased 22 
percent and outage length has been 
reduced by 40 percent.

The company explores new technolo-
gies that can improve system reliability, 
such as using drones to enable more effi-
cient equipment inspections, installing 
specialized equipment that can automat-
ically restore service or isolate damage, 
and providing storm restoration staff 
with mobile apps that help them identify 
and take action on jobs faster.

BGE invested approximately $1.1 
billion in the company’s electric system 
operations and maintenance and infra-
structure improvements in 2018. In 
total, the company has invested more 
than $9 billion in gas and electric infra-
structure since 2002 and will invest $5.3 
billion during the next five years.

Photo Courtesy Howard County Library
Howard County Library System President and CEO Tonya Kennon and Christiana Mercer Rigby, 
Howard County Council Member District 3, share a moment during a break from the dance floor 
at an Otherworldly Evening in the Stacks, at the library Feb. 23.
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Photo courtesy of HCPSS
Josh Wasilewski, Principal of the Year, Sylvia Hennessie, Co-Teacher of the Year - Guilford 
Elementary School and Greg Murach, Co-Teacher of the Year – Mt. Hebron High School

Biz Women mentor Girl Scout
A Howard County Girl Scout joined 

hundreds of local businesswomen for 
the opportunity to meet with mentors 
for one-on-one coaching sessions during 
Biz Women’s 2019 Mentoring Monday. 

Yamini Ananth’s HERHealth project 
focused on educating her community 
about women’s health. She testified 
at the Maryland Board of Education, 
made educational materials available to 
over 17,000 Howard County students 
through school nurses’ offices and 
collected over 2,000 feminine hygiene 
products for the Howard County Food 
Bank. 

She was named a 2019 Maryland 
Woman of Tomorrow for her Gold 
Award project.

“For decades Girl Scouts has been the 
talent pipeline for businesses,” noted 
Violet M. Apple, CEO of Girl Scouts 
of Central Maryland and a Mentoring 
Monday mentor. “Participating in 
Mentoring Monday gives our most 
accomplished Girl Scouts – Gold Award 
Girl Scouts –an inside view of what their 
futures hold.” 

Gold Award Girl Scouts earn the high-
est award in Girl Scouting by putting 
their passion into action, linking their 
passion to a need in their communities 
and implementing a sustainable plan to 
address it. 

Through hands-on activities girls 
develop skills they can use to make the 
world a better place.

Principal and teachers of the year named
The Howard County Public School 

System (HCPSS) has announced its 
2019 winners for Principal and Teachers 
of the Year. 

Long Reach High School Principal 
Josh Wasilewski has been named 2019 
Principal of the Year. 

Two honorees, Sylvia Hennessie of 
Guilford Elementary School, and Greg 
Murach of Mt. Hebron High School, have 
been named 2019 Teachers of the Year.

The awards were announced March 7 
during surprise visits by Superintendent 
Michael J. Martirano, joined by students 
and staff at each winner’s school. 

“I am honored to recognize these 
educators for their impressive achieve-
ments, and proud to have them 
represent our school system,” said 
Martirano. “Each exemplifies the goals 
and outcomes of our Strategic Call to 
Action by creating equitable and engag-
ing learning opportunities; building 
strong relationships with students, 
colleagues and the community; and 
ensuring the social-emotional well-be-
ing of all students.” 

Wasilewski has been the princi-
pal at Long Reach High School since 
2016, and has served HCPSS for 18 
years as a teacher and school admin-
istrator. His selection recognized his 
exemplary skills in all facets of effec-
tive leadership. Nominators noted his 

commitment to building strong and 
positive relationships with students, 
staff and parents; attention to mento-
ring and fostering staff development; 
and energy and creativity in encour-
aging academic success and a positive 
school environment. 

In describing Wasilewski, Assistant 
Principal Richard Smart stated that 
“There is no doubt that the growth of 
school pride, team work and energy at 
Long Reach has been due to his lead-
ership.” School counselor Brett Moore 
added, “He is committed to making the 
Long Reach High School community a 
safe, welcoming and nurturing environ-
ment for our students to learn.” 

Hennessie has been teaching at 
Guilford Elementary School since 2015, 
and currently serves as Kindergarten 
team leader. She is being honored 
for her ability to build connections 
with students and create a nurturing, 
academically challenging atmosphere 
for learning.

In describing Hennessie, colleagues 
noted her “calm and caring demeanor 
that radiates sincerity,” and “natural and 
instinctive rapport” with her students. 
Teachers and parents commended 
her strong subject knowledge, skill in 
addressing students’ individual needs, 
and commitment to supporting the 
growth of other teachers. 

Weinstein joins state 
government

Jon Weinstein has been named 
director of organizational change at 
the Maryland Department of Health. 
He will focus on modernizing its 
technology. He formerly served as 
the councilman for Howard County’s 
District 1.

Jones-McLeod named new 
director of ECP

Alicia Jones-McLeod has been 
named director of the Ellicott City 
Partnership (ECP). She recently served 
as executive director of the Maryland 
Black Chamber of Commerce and has 
an extensive background in economic 
development.

Walczak joins WMS Partners
Christopher Walczak has joined 

Columbia-based WMS Partners as 
a partner and senior client adviser. 
Walczak comes to WMS from 
GenSpring | SunTrust Private Wealth, 
where he spent 13 years working 
with high net-worth families in the 
Washington, D.C. area.

Williams honored in Forbes’ 
Wealth Advisors list

Gar y Wil l iams,  president 
and founder of Williams Asset 
Management, of Columbia, has 
been named to Forbes’ Best-in-State 
Wealth Advisors list for 2019.

Kelleher chosen for LMD
Leadership Maryland (LMD) 

announced that Michael Kelleher, 
executive director of the Maryland 
Manufacturing Extension Partnership, 
of Columbia, will join the Class of 
2019. He will take part in the eight-
month learning program focused on 
the state’s vital social, economic and 
environmental issues. 

Thorpe, Krall join CFAAC
Trecia Thorpe and Kristen 

Krall have joined the Community 
Foundation of Anne Arundel County 
(CFAAC). Thorpe brings 10-plus years 
of experience to CFAAC in the areas of 
donor services, administration, and 
finance and accounting; Krall previ-
ously served as the co-owner of K&L 
Fundraising Event Consulting. 

BIZ PEOPLE

Gold Award Girl Scout Abby Klink (left)
is congratulated by Yamini Ananth, 
Girl Scouts of Central Maryland CEO.



A20 April  2019 The Business Monthly

Photo by Emily Calkins

Shucking an oyster is an art. Many diners enjoy watching their 
schucker working at their craft. 

Photo by Emily Calkins

Oysters are living, breathing organisms, right up until you eat them. With the rise in farmed oysters, we can eat them all year ’round.

❝

Slurp, chew, gulp, swallow
Oysters expand beyond the R months

By Susan Kim
Staff Writer

Dear bold oyster eaters, you support a bed of local 
businesses: restaurants, wholesalers, independent 
fisherman, and even shuckers. 

At Hudson Coastal Raw Bar & Grill in Maple Lawn, 
owner Brad Hudson offers an insightful and informal 
crash course in oysters. Plus, he serves oysters all 
year long, not just during the “R” months.

The “R” rule – originally created to keep people 
from eating contaminated or spoiled oysters in 
warmer months, and to give oysters a chance to 
repopulate – has been relaxed thanks to the practice 
of oyster farming. 

“I’m a big fan of farmed oysters,” Hudson said. “It 
helps the economy as well as the environment.”

For oyster fans, he added, “Farmed oysters are 
consistent both in price and in flavor.”

Stop drenching your oysters in hot sauce and 
horseradish, he added. “To truly enjoy an oyster, 
you need to experience its pureness. Would you put 
ketchup on your filet mignon?”

To eat an oyster, flatten your tongue, press the 
oyster to the roof of your mouth, then break it 
down by chewing it six or seven times. “If you toss 
the oyster back and eat it in two seconds, what’s the 
point?” asked Hudson. “Let the oyster release its 
flavor and tell you its story.”

Hudson also recommends pairing oysters with 
wine (he likes Terlato pinot grigio). “Sip on the wine, 
then have the oyster, then hang out for 30 or 45 
seconds,” he said. “Let it hit your palate with a reac-
tion, a resonance. That’s where the enjoyment is.”

When oysters come from very cold water, they 

sport a thicker shell and a higher fat content, which 
translates into a great taste in high demand by oyster 
aficionados everywhere. That’s why Sweet Petites, 
oysters from Prince Edward Island in Canada, are 
regularly on the menu at Hudson Coastal. 

Oysters have specific names – Sweet Petites, 
Va-Va-Vooms, Pickle Points, Happys – that often 
reflect the quirks of their cultivators or their regions. 

The mind-blowing fact even many of the boldest 
oyster eaters don’t realize? Hudson gently cradles 
a shell. “This oyster is a living, breathing organism, 
right up until you eat it.” 

Oysters continue to breathe once removed from 
water and continue to breathe for about two weeks. 
You eat them before they stop breathing because a 
dead oyster is more likely to harbor bacteria.

Aw, shuck(er)s!
If you attend enough corporate events around town, 

you’ll eventually see a team from Superior Oyster 
Shuckers at work. The family-owned business has 
been shucking for more than 40 years, and became 

fully licensed and insured about eight years ago. 
“Oyster shucking is a lost art and a hard skill to 

learn,” said Ryan McGrath, owner. Oysters shucked 
on-the-spot add a special touch to corporate events, 
weddings and house parties, said McGrath, who buys 
his oysters from suppliers such as J.J. McDonnell & 
Co., based in Jessup.

Onsite oyster shucking becomes a conversation 
piece, said McGrath. “It’s fun to watch, and we make 
it look easy.”

It’s not. Oyster shuckers place a knife at the base 
of the hinge, then twist the knife to pry it open. 
McGrath uses a Dexter-Russell white-handled oyster 
knife. 

“At least one person every party shows me a scar 
they got from trying to shuck oysters,” said McGrath. 

About the Oyster Recovery Partnership
Hudson Coastal, Superior Shuckers, and many 

other local restaurants and businesses work with 
the Oyster Recovery Partnership. Through a Shell 
Recycling Alliance program, the partnership reclaims 
oyster shells, which are the best, most natural mate-
rial used to rebuild oyster reefs. The partnership 
cleans the shells, treats them with baby oysters, then 
puts them back into the Chesapeake Bay.

“The Oyster Recovery Partnership comes by once 
a week to take all my oyster shells,” said Hudson. “I 
generally fill three to four 55-gallon trash cans with 
oyster shells each week. Last year we recycled 21,000 
pounds of oyster shells.”

He was a bold 
man that first 
ate an oyster.” 

Jonathon Swift


